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All in-person events have been 

temporarily suspended. 

Check back for updates!
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News, Events & more!

Thank You For Renewing Your Membership! 

Find news and up-to-date information 
on our COVID-19 Resource Guide page
on our Chamber website.

The Chamber’s 
Green Guide is here!

RESOURCE GUIDE

Civil War & More
Cook’s Janitorial Services

i9 Sports
Marzoni’s Brick Oven and Brewing Co.

Orrstown Bank - Baden Powell Ln.
Today’s Home & Leisure

Weiss Physical Therapy Associates, P.C.
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For a full calendar of chamber and member events, 
visit www.mechanicsburgchamber.org/events

6 West Strawberry Avenue, Mechanicsburg, PA 17055    (717) 796-0811    www.mechanicsburgchamber.org

6.25.20

Chamber

http://www.mechanicsburgchamber.org/covid-19-resource-guide/
http://www.mechanicsburgchamber.org/wp-content/uploads/2020/06/green-toolkit-for-reopening.pdf
http://www.mechanicsburgchamber.org/events/


Immanuel Church
Q&As with Kyle Thomas, Assistant Pastor

What is your business? What product(s) or service(s) do you offer?
We are a church. We offer Jesus and the new life found in his gospel.

What makes your organization unique or different from your competition?
Hopefully, the only difference between us and our friends is our denomination. We are a Christian & Missionary Alliance 
church. Simply put, we are a missionary movement that establishes churches through the gospel in new areas and 
trains locals to take over the established churches. 90% of our churches are outside of the United States. Our presence 
in so many different areas also allow us to do relief efforts, whether they are temporary or ongoing.

How are you moving your organization forward? What are you doing to improve your organization?
We do a great job of inviting the community to our building. We are praying to do the same great job out of our build-
ing and into the community.

How did you end up in your current line of work?
Jesus changed my life. I was that kid you knew in high school who had no hope and no future. Jesus gave me both. 
When he called me into ministry, I gladly did everything I could to transfer to my current line of work in ministry.

If you could give an aspiring entrepreneur one piece of advice, what would it be?
Take even the littlest step forward to turn your aspiration into reality.

What marketing tactics have most helped your organization succeed?
I oversee a lot of events. I ask myself, “How does this event benefit the people I wish to serve. Who specifically would 
benefit from this?” I personally reach out to those who I believe would benefit, typically through text or e-mail.

What is the best part of your job?
The best part of my job is getting to know people, hear their stories, learn how Jesus became the center of their lives, 
discover what next steps they want to take with him, and how I can best serve them in those next steps.

What is the best thing about running an organization in or near Mechanicsburg?
The people who live in Mechanicsburg want to live in Mechanicsburg. I rarely meet someone who feels “stuck here.” 
The same feeling is shared with business owners, local government, and organizations. The people who work and/or 
live here, love Mechanicsburg.

Why did you become a member of the Mechanicsburg Chamber of Commerce?
I saw becoming a member of the Chamber of Commerce as our next step forward to becoming more engaged in the 
community of Mechanicsburg. It is far from our last step but I found it to be our next one.

                      SPOTLIGHT  Member

Immanuel Church
800 South Market Street
Mechanicsburg, PA 17055
(717) 766-4633
www.immanuelcma.org



Messiah College’s Marketing program wants to help students learn by helping real organizations.  
One way is through a course project in which Marketing Principles students analyze an organization’s 
current marketing practices and offer recommendations for future strategies and tactics.  
There’s no cost—just a little of the firm’s time to tell the students about the organization.  If your 
for-profit business or nonprofit organization is interested in participating or learning more, feel 
free to email Messiah marketing professor and Mechanicsburg resident Dr. David Hagenbuch: 
dhagenbu@messiah.edu.     

https://us02web.zoom.us/webinar/register/WN_5XBfhaKIScuGyjkhcqPo_A


 Roger That Photography donates $10,327 to The Salvation Army
Funds raised via #TheFrontStepsProject support COVID-19 food distribution

Harrisburg, PA (June 18)—Roger That Photography today presented a check for $10,327 to The Salvation Army 
Harrisburg Capital City Region. From late March through May, Roger That conducted #TheFrontStepsProject 
Central PA, taking free, socially-distanced, on-the-porch family portraits, with all profits from the online sales of 
downloads, prints, and photo gifts earmarked for The Salvation Army.

“When I started this in March, I was cautiously optimistic that we could raise $3,000-$4,000 to support the Salvation 
Army’s above-and-beyond efforts for those in 
need,” said Roger Baumgarten, owner/photographer. 
“The families I photographed proved me wrong, 
as their online photo orders poured in and allowed 
us to surpass the $10,000 mark to benefit The Salvation 
Army.”

#TheFrontStepsProject, created by Massachusetts 
photographer Cara Soulia and marketing partner 
Kristen Collins in mid-March, was adopted by 
idled photographers nationwide. Soulia and Collins 
estimate the total charitable giving generated by 
photographers nationwide is nearly $2,000,000 to 
date.

“The Salvation Army went above and beyond from 
the beginning of the COVID-19 crisis,” says Baumgarten. “I saw this as a perfect opportunity to lift families’ spirits 
while supporting an organization performing extraordinary deeds.”

The Salvation Army’s emergency food distribution has provided more services during twelve weeks of COVID-related 
business closures and job losses than over the previous full year, including:

2,436 total households
1,279 new households (53% of total)
8,219 people served
258,352 total meals
53% of all people receiving food assistance were children and seniors

“Through #TheFrontStepsProject, Roger found a creative way to support TSA and our programs for people in 
need, but also bring happiness to so many families,” said Kathy Anderson-Martin, The Salvation Army’s director 
of resource development. “We are humbled that he used his time and talents during these challenging times to 
benefit us, while creating smiles all over Central PA! It’s a full circle of good and we can’t thank him enough.”

#TheFrontStepsProject Central PA photo stats:

422 families photographed in…
52 neighborhoods in…
16 municipalities in…
4 counties
2,000+ photographs posted online



COVID Funding Options for Cumberland County
 
The Cumberland Area Economic Development Corporation (CAEDC) has compiled this information below for you 
on different options for funding that may be available Cumberland County. Please visit CumberlandBusiness.com/
COVID for more details about these resources.

CARES Funding for Cumberland County: Cumberland County is anticipating funding from the Coronavirus Aid, 
Relief, and Economic Security (CARES) Act for economic development assistance programs to help communities 
prevent, prepare for, and respond to coronavirus. The program’s intent is to provide immediate support to businesses 
and non-profits that have been negatively impacted by the COVID-19 global pandemic.
   
CDBG Funding: CAEDC has applied for CDBG funds administered through the Cumberland County Housing & 
Redevelopment Authority for the purpose of offering a Cumberland County Small Business Relief Working Capital 
Grant program to small businesses impacted by COVID-19.
 
Economic Injury Disaster Loans (EIDL): The SBA is now accepting new applications for the EIDL program. This 
loan advance will provide up to $10,000 of economic relief to businesses that are currently experiencing temporary 
difficulties. View program details here.
   
Paycheck Protection Program (PPP): There is still funding available through the PPP. This SBA loan helps businesses 
keep their workforce employed during COVID-19. The current deadline to apply is 6/30/20. View details here.
   
COVID-19 Relief Statewide Small Business Grants: Governor Wolf announced that $225 million is available for 
COVID-19 relief to small businesses through a distribution to Community Development Financial Institutions (CDFIs) 
for loan payment deferment and portfolio loan loss reserves, main street business revitalization grants, and historically 
disadvantaged business revitalization grants. The application is currently being developed. View the programs and 
sign up for the mailing list for notifications here. 

  
  Cumberland County PA Survey

COVID-19 Business Needs Assessment

The Cumberland Area Economic Development Corporation (CAEDC)
and the four Chambers of Cumberland County need your help! 

Now that we are in the Green Phase and funding
will soon be available through the County for Economic Relief,

please take the following survey about your business so we can assess
the local needs to help us prepare for funding distribution.

CLICK HERE TO TAKE SURVEY

https://cumberlandbusiness.com/news/covid-19-updates-resources/?utm_source=dmc&utm_medium=email&utm_content=H1EJQwFUJE8VUwlSDAcdRkheFFY=&utm_campaign=4734%3ACAEDC+Weekly+Updates
https://cumberlandbusiness.com/news/covid-19-updates-resources/?utm_source=dmc&utm_medium=email&utm_content=H1EJQwFUJE8VUwlSDAcdRkheFFY=&utm_campaign=4734%3ACAEDC+Weekly+Updates
https://www.sba.gov/funding-programs/loans/coronavirus-relief-options/economic-injury-disaster-loan-emergency-advance
https://www.sba.gov/funding-programs/loans/coronavirus-relief-options/paycheck-protection-program
https://pabusinessgrants.com/
https://pabusinessgrants.com/
https://www.surveymonkey.com/r/2YDCSG5


Orrstown Bank hosts U.S. Small Business Administration head Jovita Carranza 
for roundtable discussion

Orrstown Bank today announced that the head of the 
U.S. Small Business Administration (SBA), Jovita Carranza, 
recently visited the bank’s Harrisburg Regional Office for 
a roundtable discussion with representatives from financial 
institutions and business and industry groups.

“It is so important that the SBA hear directly from small 
businesses and the local lenders who served as our partners 
in deploying emergency relief funding through the federal 
forgivable Paycheck Protection Program loans,” said 
SBA Administrator Jovita Carranza. “More than 4.6 million 
small businesses and non-profits have already accessed 
PPP loans, and we are encouraging any others needing 
this emergency funding relief to apply through a participating lender before the deadline on June 30, 2020. Together 
with lenders, the SBA has been working around the clock to provide timely resources to small businesses so they 
may rebound safely and bring more needed prosperity to their local communities.”

During the roundtable discussion at Orrstown, guests in attendance discussed the important role of the Paycheck 
Protection Program and the impact it has had on area businesses as well as the current business climate.

“It was an incredible honor to welcome Administrator Carranza to Orrstown Bank for an important conversation 
about our local, state, and national economies and the Paycheck Protection Program,” said Luke Bernstein, 
Executive Vice President, Orrstown Bank. “Under her leadership, the U.S. Small Business Administration (SBA) 
has provided financial institutions like ours and small businesses throughout the country with the tools and resources 
necessary to navigate these challenging times and begin the economic recovery process.”

Joining Administrator Carranza and her associates from the SBA were joined in conversation by representatives 
from the host, Orrstown Bank, as well as the Pennsylvania Bankers Association, Pennsylvania Association of 
Community Bankers, CrossState Credit Union Association, Pennsylvania Chamber of Business and Industry, 
National Federation of Independent Businesses, Members 1st Federal Credit Union, and Enterprise Bank.

As an approved SBA lender, Orrstown Bank has assisted more than 2,800 businesses throughout the region in 
obtaining more than $465 million in funding approvals through the Paycheck Protection Program. 

Chamber Chatter is published every Thursday.    We encourage member businesses to send us information on 
sales, promotions, news and events.  It is a great way to promote your business or organization. 

Chamber Chatter advertisements will remain for up to 4 weeks, or as space permits. 

If you have something to share, please submit it by Wednesday at noon to  info@mechanicsburgchamber.org.  

**Chamber Chatter advertising is a FREE member benefit.**



Comprehensive Energy Management
APPI Energy provides our clients a comprehensive way 
to reduce energy expenses and create budget certainty. 
Through our procurement services, we negotiate with 
suppliers to ensure you are provided with ideal pricing and 
contract terms to fit your needs. Our holistic energy services 
provide financially and functionally vetted 
solutions to decrease energy costs, reduce demand, and 
improve resiliency and sustainability. 

Effective  
Process

Client Benefits
Negotiate on your behalf - Always advocate for 
you, not the supplier or utility.

Minimize Risk - Analyze contracts and monitor 
regulatory changes.

Provide Customized Solutions - 
Comprehensive facility evaluations of demand 
and usage profile. We offer recommendations 
most impactful to your operations.

Save You Time - Evaluate local utility and 
government policies to ensure all incentives are 
captured.

Energy Efficiency and Sustainability

Energy Conservation 
Measures

Combined Heat 
and Power

LED Lighting Utility Bill 
Management

Solar Demand Response

With the APPI Energy Solutions Suite, we’ve gone beyond procurement with our advanced services that enhance energy 
management, benchmarking, and sustainability. Our solutions are product and technology agnostic, ensuring your facilities 

are utilizing the most productive energy efficiency measures. 

43%
MANUFACTURING            

20%
CONSUMER GOODS            

12%
GOVERNMENT ENTITIES            

16%
HEALTHCARE/PROPERTY 

MANAGEMENT        

9%
OTHER            

Metals, Packaging, Agribusiness Auto Dealers, Banks, Retail Establishments, 
Restaurants

Assisted Living Facilities, Healthcare 
Centers, Hospitals, Hotels, Office Buildings, 

Property Management Firms

Churches, Cities, Education, Government 
Entities, Municipalities

Broadcasting, Construction, Consulting

Battery StorageRenewables

160+
Endorsements

More than

34,400
Service Accounts

10.1 Billion kWh
and

20 Million Dth
Under Management

Data-Driven Procurement & Consulting
800-520-6685 | www.appienergy.com | info@appienergy.com

The Mechanicsburg Chamber of Commerce is partnered with APPI Energy to offer its 
members the best energy rates! Contact APPI Energy today and let them do the work for you!

Missed it? Don’t worry! The webinar was recorded and can be VIEWED HERE!

https://us02web.zoom.us/rec/play/vZ0tI7itqjk3G9fH5ASDAaR-W9W8Lv-s1Hce_fQJn0mzVXUEYFGnNLUXYORXybdpPHxIgB3wjfbzoKT0?startTime=1592488936000


COVID-19 Antibody Testing Offered at Patient First
Walk-In Antibody Testing Available at all Centers

Patient First now offers COVID-19 antibody testing at all of its Medical Centers on a walk-in basis, from 8 am to 10 pm, 
every day of the week. Appointments are not needed for antibody testing.

The antibody test is used to determine if someone previously had COVID-19 and not to diagnose an active infection. 

Antibody testing is for patients who believe they may have had COVID-19 in the past, who are not currently experiencing 
symptoms of COVID-19, and who are at least 5 years old. Patient First recommends being tested at least 14 days 
after onset of symptoms of COVID-19, or 14 days after possible exposure, as it may take as long as two weeks for 
antibodies to develop.

The COVID-19 Antibody Test used at Patient First tests to see if the blood has antibodies to the SARS-CoV-2 virus, 
the virus that causes COVID-19. Antibodies may be found in the blood when the body is responding or has responded 
to an infection, such as COVID-19. Antibodies may give full or partial immunity to the virus to which they develop.  
However, it is not known at this time how long the body will have antibodies or whether they actually give immunity to 
future infections from this virus.

Blood samples are sent to a third-party reference lab for antibody 
testing.  Results will generally be available in about 2 to 5 
days.  Patients who agree to do so will receive their result 
via text message.  Otherwise, patients will be contacted by 
phone about the result.

For most patients, there is no out-of-pocket expense for antibody 
testing. For insured patients, the visit will be submitted to patients’ 
insurance plans. Patient First accepts all major insurance 
plans, including Medicare and Medicaid. The lab will determine 
what, if anything, it bills the patient.

COVID-19 ACTIVE VIRUS TESTING

For those with symptoms of COVID-19, or who wish to determine 
if they have an active infection, Patient First also offers drive-up 
COVID-19 active virus testing at designated centers, by 
appointment. Appointments for testing are made by calling a 
select designated testing center.  Updates about testing sites, 
instructions about how to make an appointment, and other 
information is available at 
www.patientfirst.com/covid-19-testing

All Patient First Medical Centers remain open on a walk-in 
basis from 8 a.m. to 10 p.m., every day, for patients who have 
an urgent need for medical or injury care.  

https://www.patientfirst.com/covid-19/covid-19-testing


CARLISLE SPORTS EMPORIUM RE-OPENS

Starting 10 AM, Friday, June 12th, Carlisle Sports Emporium, The 
Place to Play, a family entertainment center is now permitted to 
re-open! The facility will be open from 10 AM - 10 PM, Monday – 
Saturday and 12:00 noon – 10 PM on Sunday’s. 

Carlisle Sports Emporium offers fun for all ages, including Out-
door & Indoor Go-karts, two 18-hole castle and western themed 
miniature golf courses, 7,500 sq. Ft. tactical LED LASERTRON 
Laser Tag, Batting Cages, Virtual Reality and Largest Arcade in S. 
Central PA.

Our guests are extremely important to us! We ask that everyone 
respects social distancing, and if you would like to wear a mask 
it is your choice. On that note, please be advised that we are not requiring our staff to wear face masks unless 

they choose to do so. In terms of sanitization updates, 
all equipment and frequently touched surfaces are being 
sanitized routinely per the CDC and FDA regulations. 

Carlisle Sports Emporium has upgraded their entire facility 
to be tap and go! You will receive a reloadable play card, 
or upgrade your card to a personal wristband, for all attractions 
and for the arcade. All you need to do is tap your card 
at the reader and you will be able to race the go-karts, 
tag your opponent in Laser Tag, hit a homerun, capture a 
YETI tumbler in the claw machine, step into the VR arena, 
race Luigi & Peach on Mario Kart GP DX and put a hole in 
one. Carlisle Sports Emporium has also installed a state 
of the art, contactless golf ball self-serve kiosk.  The LASERTRON 

Laser Tag sessions are filling up quickly, we ask that you call ahead for reservations, 717-258-4741. We look 
forward to our guests returning!



As of May 7, 2020

ABOUT HILTON CLEANSTAY

Hilton has developed a global program introducing a  
new standard of hotel cleanliness and disinfection:   
Hilton CleanStay with Lysol protection. 

Hilton CleanStay builds upon Hilton’s already high 
standards of housekeeping and hygiene, where hospital-
grade cleaning products and upgraded protocols are 
currently in use, to ensure Hilton guests enjoy an even 
cleaner and safer stay from check-in to check-out. 

KEY FEATURES

 Hilton CleanStay Room Seal to indicate that guest 
rooms have not been accessed since they were cleaned

 Increased focused disinfection of top 10 high touch areas 
in guest rooms like light switches and door handles

 Increased cleaning and disinfection frequency 
of public areas

 Guest-accessible disinfecting wipes at entrances and 
high traffic areas

 Enhanced cleaning and disinfection for fitness centers 

 Enhanced cleaning & operational changes to 
restaurants, bars, in-room dining and meeting spaces

 Reduced paper amenities (like pads and guest 
directories) in rooms

 Industry-leading contactless check-in and check-out 
with Digital Key at more than 4,700 properties globally

 Evaluation of new technologies like electrostatic 
sprayers with disinfecting mist and ultraviolet light to 
sanitize surfaces and objects 

 Enhanced Team Member safety and well-being with 
personal protective equipment and enhanced training 
and protocols

WHY CLEANSTAY?

OUR PARTNER
RB, maker of Lysol and Dettol
The program will feature Lysol’s trusted 
cleaning products, solutions and training in 
North America. RB and Hilton are also 
exploring opportunities to expand the 
program into a global partnership.

Travelers and our guests are expecting a 
higher standard of cleanliness and 
disinfection than ever before.

71%
3
HOW IS CLEANSTAY UNIQUE?
While other hotel chains and other 
industries, like retail and restaurants, are 
making changes, Hilton is the first to 

leveraging 
.  In addition, 

this program is not limited to guest rooms, 
but 

– from arrival to departure.

TIMELINE
Public Announcement

Global Roll-out

Program Build-out

Begin Publishing Resources 
& Standards for Hotels

Hilton engaged early with the AHLA and 
helped play a role in crafting their 
guidelines. Hilton’s CleanStay program 
meets all of the AHLA standards and will 
build on them to elevate and mandate the 
CleanStay program across all of our hotel 
brands and properties globally in order to 
meet the expectations of our guests. 

BUILDING ON AHLA STANDARDS

© 2020 Hilton Confidential and Proprietary

Hilton / Marriott 
Travel (Cleanliness) Standards

Hilton (left) / Marriott (link below):

https://clean.marriott.com/

These standards are required for all branded 
properties.

In addition to the above brand mandates – 
this is what our three hotels in Mechanicsburg 

have rolled out:

*Utilizing hospital grade sanitation supplies in 
rooms

*All team members wearing protective gear 
(masks / gloves (depending on role))

*6ft distance barrier at front desk & furniture 
separation in lobby

*Sanitize stations & hourly sanitation in lobby

*Mitigating crowds in public space: To go 
breakfast and removal of coffee stations (we 

are serving our guests per order at front desk)

https://clean.marriott.com/

