
CHAMBER EVENTS

All in-person Chamber events are 
on-hold until further notice. 

Stay tuned for upcoming virtual offerings!

Tuesday, May 26 - 10:00am 
AM Strategies For Business Success- Virtual Edition
Hiyam Wakeem, Business Performance Coach & 
Trainer at Focal Point Business Coaching of Central 
Pennsylvania, will present “One-Minute-Management.”
The presentation will offer business owners a
 framework on how to succeed sooner with less stress 
in challenging times, will cover communication styles, 
the art of redirecting misaligned behavior, and more!

RSVP to info@mechanicsburgchamber.org. Zoom login 
credentials will be provided upon registration.
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Nonprofits affected by COVID-19 receive $59,265 boost 
from TFEC and United Way

COVID-19 Community Response Fund awards first round of grants to nonprofits providing essential services 

The Foundation for Enhancing Communities (TFEC) and United Way of the Capital Region (United Way) has 
awarded $59,265 in grants to 25 nonprofit organizations providing essential services during the COVID-19 
pandemic.

“We’ve served a record number of people during the COVID-19 crisis, so this special funding opportunity is 
needed more than ever,” said Kathy Anderson-Martin, director of resource development, The Salvation Army 
Harrisburg Capital City Region (a grant recipient). “Our team at The Salvation Army greatly appreciates TFEC 
and their partnership with us.”

Through the COVID-19 Community Response Fund, a partnership between TFEC and United Way, awarded 
funds will be used to meet the community’s need for food and toiletries, personal protective equipment, cleaning 
supplies, technology needs, homelessness prevention, alternative housing, hospice support and medical 
equipment.

“Demand for these services from nonprofits is up considerably and we expect the need to be there for some 
time,” Janice Black, president and CEO of TFEC. “This is only the first round of grants and we’re going to keep 
providing them as long as the need remains.”

Donations to the fund were provided by a variety of generous corporate donors and a growing number of indi-
vidual donors. The fund has collected more than $120,000 to date.

“Every dollar that individuals and families can contribute will go towards helping others get food, housing, medical 
care and other essentials,” said Tim Fatzinger, president and CEO of United Way of the Capital Region. “It’s 
a money in money out system. This regional funding opportunity affords nonprofits support that are outside of 
the United Way’s typical funding scope.”

Donations to the fund can be made at www.tfec.org/covid19. Individual donors can also text “TFEC”, their donation 
amount and name to 56512 to receive a link to donate. Nonprofit organizations based in Cumberland, Dauphin, 
Franklin, Lebanon, Perry and Northern York Counties are invited to apply for assistance through the fund at 
www.tfec.org/covid19resources. 

Grant recipients include:
Bethesda Mission
CandleHeart, Inc.
Center for Employment Opportunities
Central Pennsylvania Food Bank
Christian Recovery Aftercare Ministry, Inc.
CONTACT Helpline
Diakon Child, Family & Community Ministries
Domestic Violence Intervention of Lebanon County, Inc.
Downtown Daily Bread 
HANNA Education Foundation
Hoffman Homes Inc.
Hospice of Central PA
Keystone Service Systems, Inc.
Lebanon Valley Volunteer in Medicine

LGBT Community Center Coalition of Central PA
Marion Volunteer Fire Company
Merakey Foundation
Occupational Services Inc.
Ronald McDonald House Charities of Central PA
The Nativity School of Harrisburg
The Salvation Army Harrisburg Capital City Region
Tri-County Opportunities Industrialization 
    Center, Inc.
Valley Youth House Committee, Inc.
Vista Autism Services
Whitaker Center for Science and the Arts

http://www.tfec.org/covid19
http://www.tfec.org/covid19
http://www.tfec.org/covid19resources


A message from Brock Kerchner of iHeartMedia Harrisburg: 
 
I am born, raised, and active in the Mechanicsburg community and want to help the  
Mechanicsburg business community get back on its feet when the “Stay At Home” 
orders end.  
 
I want to promote shopping at local Mechanicsburg businesses and have created a low 
cost, high frequency program to do that on News Radio WHP 580, Country Bob 94.9 
and WRVV The River 97.3.  
 
We will broadcast :15 commercials on all 3 stations promoting shopping at local  
Mechanicsburg businesses. In the commercial, we will rotate the names of 3 different 
businesses to make sure everyone who gets involved gets direct mentions on the air, 
as well as the general promotion of shopping local Mechanicsburg. We will be using 
M-Su 5am-10pm inventory on WHP, WRBT, and WRVV stations. iHeart Media will 
also be running this in open inventory as a FREE bonus to be a true community  
partner. This will run for 4 weeks after the “Stay At Home” order has been lifted and 
businesses are open again. 
 
Here is a :15 example using 3 random businesses:  
Your hometown of Mechanicsburg says…..Welcome back.   The shops and places 
you know and love are open for business like: Civil War and More, Clay’s Service 
Center, and Diener’s Restaurant. Support your hometown, shop Mechanicsburg!  
Sponsored by the Mechanicsburg Chamber of Commerce. 
 
Investment: $250 per business that would want directly mentioned 
 
Optional extra direct promotion if you invest: Give us 5 -$25 giftcards for your 
business. We will give them away on a morning show providing a $2,000 value in 
free air time. 
 
Any questions, concerns, or other ideas contact: 
Brock Kerchner  717-538-2872 Email is best: BKerchner@iheartmedia.com 

“Shop Mechanicsburg” promotion with 

& 



Do you have insurance questions pertaining to your business and COVID-19? 
Gunn Mowery has created an informational page to help!

If you have questions or want to discuss further, contact 
Mark Yost: (717) 761-4600 x3114    myost@gunnmowery.com

Resource Guide compiled by Chamber Member Keith Long (Varano Spong Financial Group)
Guide contains general resources, resources for kids, food services and more.

Paycheck Protection Program (PPP) FAQ’s from the U.S. Department of Treasury

The U.S. Department of Treasury released an FAQ document to address common inquiries and 
requests for information pertaining to the Paycheck Protection Program (PPP).

In addition to the FAQ document, please review the following resources provided by the U.S. Department of Treasury 
below and visit their webpage for additional information.

A top-line overview of the program can be found here.
If you’re a lender, more information can be found here.

If you’re a borrower, more information can be found here.
The application for borrowers can be found here.

Click Here to Learn More

During these trying times, many restaurants are still offering takeout and/or delivery. We encourage you to 
support these local businesses, either with a food order or a gift certificate.  

Chamber Members: Please help us keep this list up to date! Email us with any additions or changes at 
info@mechanicsburgchamber.org 

Restaurants Offering Takeout / Delivery 

1794 The Whiskey Rebellion: Takeout . Open Mon-Sat 4pm-9pm. 10 S. Hanover St., Carlisle; (717) 960-1000. 

Ann’s Cupcakery: Curbside. Offering  assorted cupcake boxes for pick up on Wednesdays and Fridays.  
All information is on Facebook page with links to pay.  43 W Main St., Mechanicsburg; (717)  756-0842. 

Carrabba’s Italian Grill: Takeout / Delivery / Catering. Open Sunday - Thursday 11am-8pm;  
Friday - Saturday 11am - 9:30pm. 5250 Carlisle Pike, Mechanicsburg; (717) 795-9200. 

Dickeys BBQ: Takeout / Curbside / Delivery / 3rd Party. Open daily 11am-9pm. Special: pulled pork sandwich,  
side and small drink $6.99 plus tax. 6520 Carlisle Pike, Mechanicsburg. (717) 795-4357. 

Duck Donuts: Takeout / Curbside / Delivery (via app or website). Open daily 7:30am-3pm. 6230 Carlisle Pike,  
Mechanicsburg; (717)  691-1005. 

Flinchy’s: Takeout / Curbside. Open Monday—Friday 11am—7pm; Saturday—Sunday 12pm—7pm.  
Daily specials plus 25% off entire food order. 1833 Hummel Ave., Camp Hill; (717) 761-9000. 

Giuseppe’s Pizza Cantina: Takeout / Curbside. Open Tuesday-Sunday 10am-9pm. (Open occasionally on Mon-
days for lunch—call ahead.) 600 E Simpson St, Mechanicsburg; (717)  795-4958. 

HomeSlice at Walden: Curbside / Delivery. Open daily 11am-9pm. Order and pay online at homeslicepa.com.  
111 Walden Way, Mechanicsburg. (717) 795-4098.  

Isaac’s: Carryout / Delivery. Open 11am-7pm daily. Includes $6.99 quarts of soup. Food can be  
ordered online through the website lowtouchtakeout.com. 4940 Ritter Rd., Mechanicsburg; (717) 766-1111. 

JoJo’s Pizza & Pasta: Takeout / Delivery from both locations (Upper Allen & Main Street). Menus available online. 
Also, JoJo’s Homemade Pizza Kits are available, which come with a pizza pan and instructions, as well as demo 
available on Jo-Jo’s FaceBook page. Upper Allen has beer and growlers to go. 107 West Main St.,  
Mechanicsburg; (717) 766-8292. 2210 Aspen Dr., Mechanicsburg; (717)766-4126. 

Jubilee Cake Studio: Curbside. Take home cake decorating kits are available everyday. Place your order before 
NOON and pick-up same day. Pick-up times are 2:00-3:00pm. Remain in your car, give us a call and we will run out 
to you! 6 West Allen St., Mechanicsburg. (717) 550-7575  

Kanagawa: Takeout / Delivery (<5 mi / Orders $25+ / $5 charge). Open Mon 4-7:30pm, Tues-Sat 11:30am-7:30pm. 
41 W. Main St., Mechanicsburg; (717)  697-5555. 

Mechanicsburg Beverage Distributor:  Drivethru. Open Mon-Thurs 9am-7pm; Fri-Sat 9am-8pm; Sun 12-5pm.  
101 N. York St., Mechanicsburg; (717) 766-5671. 

Metro Diner: Takeout / Delivery. Open daily 8am—8pm. We offer meal packs as well as a  
10% discount to all members of the Chamber. 5600 Carlisle Pike, Mechanicsburg. (717) 388-4823. 

Chamber Chatter is published every Thursday.    We encourage member businesses to send us information on 
sales, promotions, news and events.  It is a great way to promote your business or organization. 

Chamber Chatter advertisements will remain for up to 4 weeks, or as space permits. 

If you have something to share, please submit it by Wednesday at noon to  info@mechanicsburgchamber.org.  

**Chamber Chatter advertising is a FREE member benefit.**

SBA opens Economic Injury Disaster Loan (EIDL) to Agricultural Businesses

https://www.gunnmowery.com/news/
http://www.mechanicsburgchamber.org/wp-content/uploads/2020/03/Resource-guide-Chamber-1.pdf
http://d31hzlhk6di2h5.cloudfront.net/20200408/b6/25/f0/03/6575ff8ebc9b9f6a8d668d14/Paycheck-Protection-Program-Frequenty-Asked-Questions.pdf
https://home.treasury.gov/policy-issues/top-priorities/cares-act/assistance-for-small-businesses
https://home.treasury.gov/system/files/136/PPP%20--%20Overview.pdf
https://home.treasury.gov/system/files/136/PPP%20Lender%20Information%20Fact%20Sheet.pdf
https://home.treasury.gov/system/files/136/PPP%20Borrower%20Information%20Fact%20Sheet.pdf
https://home.treasury.gov/system/files/136/Paycheck-Protection-Program-Application-3-30-2020-v3.pdf
https://home.treasury.gov/policy-issues/top-priorities/cares-act/assistance-for-small-businesses
http://www.mechanicsburgchamber.org/wp-content/uploads/2020/04/Restaurants-offering-takeout-delivery-1.pdf
https://www.sba.gov/funding-programs/loans/coronavirus-relief-options/economic-injury-disaster-loan-emergency-advance


LIMITED TIME! 
5 cents each, full color,  
17” X 10.875” menus 

Do you need to offer a limited 
menu or make pricing changes?
Are you planning for disposable 

menus in the future? 
Or maybe you need

take-out menus now that you 
didn’t need before? 

Clipper Magazine will do all the 
artwork and design for you and 

the only additional costs are 
shipping & tax! 

Call Nicole Devitt 
Cell: 717-215-5910

Clipper Magazine, Multimedia Solutions 
Consultant

TOWN | 123 MAIN STREET
 000-000-0000

WWW.WEBSITE.COM

The FDA advises consuming raw or undercooked meats, poultry, 
seafood or eggs increases your risk of foodborne illness. 

V E G E TAR IAN  R O L L S
YELLOW RADISH 2.5

KAMPYO 3.5

AVOCADO 3

CUCUMBER 3
ASPARAGUS 3

VEGGIE
Avocado, cucumber, 
asparagus, yellow 
radish, carrot 7

C AL IF O R N IA  R O L L S
CALIFORNIA
Crabmeat, cucumber, avocado 3.75

SPECIAL CALIFORNIA
Crabmeat salad, avocado 5

SHRIMP CALIFORNIA
Cooked shrimp, avocado, 
cucumber 5

SPICY CALIFORNIA 4.25

U N CO O K ED  R O L L S
CRABMEAT 3

TUNA 4.5

SALMON 4.5

YELLOWTAIL 5

ALASKAN
Salmon, avocado, cucumber 6

NAGOMI SPICY TUNA
Chunks of tuna with sweet and 
spicy sauce 6

NAGOMI SPICY SALMON
Chunks of salmon with sweet  
and spicy sauce 6

NAGOMI SPICY YELLOWTAIL
Chunks of yellowtail with sweet  
and spicy sauce 6.5

SPICY TUNA 5.5

SPICY YELLOWTAIL 6
SPICY SALMON 5.5

REGULAR ROLLS Cut into 6 pieces

APPETIZERS
More available online

GYOZA
Pan-fried pork dumplings 5

EDAMAME 4
SPICY EDAMAME* 5
FRIED OYSTERS 8
AGEDASHI TOFU 4
SHRIMP SHUMAI 5
FRIED CHICKEN WINGS 8
TORIKARAGE
Deep-fried marinated chicken 5

VEGETABLE TEMPURA
Deep-fried assorted vegetables 7  
Add shrimp for 2

AVOCADO BOWL
Spicy crunch tuna wrapped 
with avocado 9

TAKOYAKI*
Deep-fried octopus ball 5

AHI TUNA TATAKI*
Thin-sliced seared tuna 
with ponzu sauce 12

SHIROMI USUZUKURI*
Whitefish with radish and 
ponzu sauce 18

YELLOWTAIL WITH 
JALAPEÑO
Fresh yellowtail with jalapeño 
and ponzu sauce 15

OCTOPUS WITH 
SESAME OIL 9
OKONOMIYAKI
Japanese-style pancake with 
assorted seafood and 
vegetables 12

NIGIRI SAMPLER*
8 pieces, chef’s choice 15

SASHIMI SAMPLER
8 pieces, chef’s choice 15

SALAD & SOUP
HOUSE SALAD
Ginger dressing 2

AVOCADO SALAD
Ginger dressing 8

NAGOMI SALAD
Spring mix with smoked salmon 
and sweet potato 10

SASHIMI SALAD
Spring mix with assorted 
vegetables 10

NOODLES
More available online

SHOYU RAMEN*
Pork loin, vegetables and egg 
with soy sauce base 9

MISO RAMEN
Ground pork, vegetables and 
egg with miso paste base 9

SHIO RAMEN
Pork loin, vegetables and egg 
with salt base 9

TONKOTSU RAMEN
Pork loin, vegetables, egg 12

KAMO NANBAN
Duck meat and green onion 10

NABEYAKI UDON*
Hot pot with shrimp, mixed 
vegetables and egg 12

TEMPURA
Shrimp, mixed vegetables, 
green onion and fish cake 12

ZARU SOBA
Buckwheat noodles with 
dipping sauce 10 
Add shrimp for 2

NIGIRI/SASHIMI 
Priced per piece

BIG EYE TUNA 4
AHI TUNA 3.5

ALBACORE TUNA 3.5

SNAPPER 2.5

SALMON 3
YELLOWTAIL 3.5

WHITE TUNA 3.5

SMOKED SALMON 3.5

SHRIMP 2.5

SQUID 2
OCTOPUS 3.5

EEL 3
AJI (HORSE MACKEREL) 3.5

EGG CAKE 2
SCALLOP 5

CRABMEAT 1.5

INARI (2 PCS) 3.5

ASPARAGUS (2 PCS) 3 
AVOCADO (2 PCS) 3
MACKEREL 2.5

SURF CLAM 3.5

SALMON ROE (IKURA) 3.5

FLYING FISH ROE (TOBIKO) 3
SMELT ROE (MASAGO) 2.5

ROE FESTIVAL
Ikura, Tobiko, Masago 7

SALMON FESTIVAL
Salmon, Smoked Salmon, 
Salmon Roe 8

TUNA FESTIVAL
Albacore Tuna, Ahi Tuna, 
White Tuna 8

ENTREES
NAGOMI TERIYAKI 
BENTO BOX
Chicken or salmon with 3 sides 
and chef’s choice roll 15

NAGOMI SUSHI BENTO BOX*
Nigiri and sashimi with 3 sides, 
chef’s choice 24

NAGOMI SKEWER DON
Chicken, beef, shrimp and 
vegetable skewers over rice 15

YAKITORI BOWL
3 chicken thigh skewers 
over rice 14

NAGOMI TERIYAKI*
Chicken, salmon or seafood 
grilled to order, served with 
vegetables and rice 18

KATSU CURRY/
CHICKEN CURRY*
Japanese curry with pork or 
chicken cutlet 12

TONKATSU
Deep-fried pork cutlet, served 
with vegetables and rice 15

BULGOGI
Marinated beef served with rice 15

HWEDUPBAP
Sashimi with mixed greens, 
served with rice 15

BARA CHIRASHI*
Assorted sashimi over soba 
noodles 19

CHIRASHI
Assorted sashimi over sushi 
rice, chef’s choice 17

SAKE DON
Salmon sashimi over sushi rice 17

TEKKA DON
Tuna sashimi over sushi rice 17

UNI AND IKURA DON*
Sea urchin and salmon roe over 
sushi rice 28

UNAJU*
Grilled eel over rice 21

SUSHI REGULAR/DELUXE
8 nigiri with chef’s choice roll 
24 / 12 nigiri with chef’s choice 
roll.  Chef’s choice 32

SASHIMI REGULAR/DELUXE
10 sashimi 26 / 16 sashimi / 
Chef’s choice 36

SUSHI AND SASHIMI
10 sashimi and 10 nigiri, 
chef’s choice 46

ROLL BOAT REGULAR/DELUXE
8 regular rolls 44 / 8 regular 
rolls and 4 specialty rolls, 
chef’s choice 79

SUSHI BOAT REGULAR/DELUXE/
SUPER DELUXE
20 nigiri and 1 specialty 49 / 
40 nigiri and 2 specialty 89 / 
60 nigiri and 4 specialty 169 
chef’s choice

CATCH OF THE DAY
Market Price. Special fishes imported directly from Japan. 
Ask your server what is available today.

UNI
FATTY TUNA
HIRAME

KOHADA
SEA BASS
KAMPACHI

WAGYU BEEF
KIMME DAI
AND MORE…

SKEWERS
C H I C K EN
CHICKEN WITH SCALLIONS 2.5

CHICKEN GIZZARD 2
CHICKEN THIGH 2.5

CHICKEN BREAST 2.5

CHICKEN SKIN  2.5

CHICKEN MEATBALL 3.5

CHICKEN KNEEBONE 2

B EEF
NEW YORK STRIP 5
RIB-EYE STEAK 7

KALBI
Marinated short ribs 5

BACO N  W R APPED
BACON WITH ASPARAGUS 3
BACON WITH CHEESE 3
BACON WITH MUSHROOM 3.5

BACON WITH TOMATO 3

BACON WITH GARLIC 3
BACON WITH SHRIMP 5.5

BACON WITH SCALLOP 8.5

SE AF O O D
SHRIMP 4
SEA SCALLOP 8

SALMON 6

P O R K
PORK BELLY 3 SWEET MARINATED PORK 4

V E G E TAB L E S
ASPARAGUS 1.5

CHERRY TOMATO 1.5

SHIITAKE MUSHROOM 2
SHISHITO HOT PEPPERS 1.5

GARLIC 1.5

GINKGO NUTS 2.5

OKRA 3
BRUSSELS SPROUTS 3

OT H ER
RICE CAKE (SPICY) 3

CO M B IN AT I O N
SKEWER REGULAR/DELUXE
5 skewers 15 / 12 skewers 30 chef’s choice

SURF AND TURF
New York strip, kalbi, shrimp, scallops 20 
No substitutions, please

VEGETABLES
4 vegetable skewers, your choice of  
vegetable skewers 7

HURRY! Quantities are very limited.

CHECK US OUT AT
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 Special Menu Pricing Valid Through June 2020

5¢ PER MENU 
$50 per thousand

Menu – Single Use
17" x 10.875" 
Folded – 8.5" x 10.875"
60 lb. matte

Easy Template Set-Up. Shipping fee $10/M. Pricing valid through June 2020.
Must be printed & delivered by end of June. Pre-payment needed at time of order. No bulk discounts.

©
20

20
 C

lip
p

er
 M

ag
az

in
e



Talking owning a small business during the pandemic 
with Anne-Marie Brandt

By: Jennifer Deinlein, Contributing Writer, Central Penn Business Journal

About Anne-Marie Brandt

Anne-Marie Brandt, 47, is the president and owner of TeamBrandt Marketing, 
which she founded in March of 2006. In 2014, she served as president of the 
Mechanicsburg Chamber of Commerce, and remains active in the chamber 
today. She is also a mentor for Junior Achievement of South Central Pa.

Brandt has an associate’s degree in mass communications from Harrisburg 
Area Community College and a bachelor’s degree in communications and 
journalism from Penn State University.

She lives in Dillsburg with her husband, Dan, their boxer-lab mix named Nick 
Nack and an “evil Maine Coon feline” named Slinky.

What changes have you had to make in your business to help clients keep going during the pandemic?

I’ve converted all my face-to-face meetings to video conferencing meetings. Also, even though I already 
had a home-based office, I had to reorganize my office so it was more user-friendly for those video calls.

No one wants to see a messy office, plus all my files needed to be reachable so I’m not shuffling around 
during the call. I’ve had to shift marketing strategies and think outside the box more than normal.

There’s more! See the full interview here.

https://www.cpbj.com/talking-owning-small-business-pandemic-anne-marie-brandt/


Freedom Financial Wealth Management associates with 
new broker dealer to offer their clients better service

Freedom Financial Wealth Management (FFWM) of Lemoyne has formed a relationship with BAR Financial, 
a producer group of Cetera Advisor Networks, to offer more options to their clients. 

FFWM currently oversees approximately $45 million in assets as of January 1st, 2020 and is led by Managing 
Partners, Jeffrey West and Steven Fetterhoff, with more than 20 years in the financial services field. 

Freedom Financial is a full-service independent firm with an emphasis on forming trusting relationships with 
clients and providing highly customized financial planning. The firm also offers a unique workplace finan-
cial literacy program focused on increasing employee financial confidence and workplace productivity, while 
deepening employee loyalty. 

Jeffrey West, Managing Partner, said, “We are thrilled to embark upon the next phase of growth for the firm 
and our clients. One of our founding principles is based on quality relationships and BAR Financial’s culture 
aligns with our same belief in quality and commitment to serving clients with holistic financial guidance and 
establishing lasting relationships. 

The FFWM team is planning to take advantage of BAR Academy and the BAR Sales Consulting to ignite 
growth of their financial practice. BAR Financial and Cetera Advisor Networks also offer compliance, sales 
and technology resources catered to independent business owners which aligns with their future growth plans.

“We are confident that Freedom Financial’s holistic approach to delivering financial advice aligns with our 
culture and we look forward to aligning the right resources to help accelerate the growth of the practice, “said 
John Brackett, Managing Partner of BAR Financial, “Their financial literacy program is well structured and we 
plan to leverage it further throughout the BAR Financial community of advisors.”

About Freedom Financial Wealth Management
FFWM is located at 4 LEMOYNE DR STE 103 LEMOYNE, PA 17043
717-920-0770
www.ffwm.net
www.facebook.com/ffwminc
www.linkedin.com/Freedom Financial Wealth Management, Inc

Registered Representatives offering securities and advisory services through Cetera Advisor Networks LLC, Member FINRA/SIPC, a Broker/
Dealer and a Registered Investment Advisor - BAR Financial, LLC and Cetera Advisor Networks are not affiliated.



PA CareerLink®   - Here to Help! 

PHYSICAL OFFICES CLOSED; SERVICES STILL AVAILABLE! 
In these uncertain times, we understand the workforce challenges that are facing our  
region. SCPa Works wants to ensure our communities that while the doors my be closed  
at the moment, our PA CareerLink® services are still available to assist employers and job 
seekers with all of their workforce needs! 

Do you have vacancies to fill immediately?  
 
PA CareerLink® is here for you! We encourage you  
to use our PA CareerLink® site to post jobs, perform 
candidate searches, applicant screening, research job 
market data, and much, much more! 
 
If you would like step-by-step instructions on setting 
up an employer account on the PA CareerLink®  
network, please click HERE. For all other questions, 
please contact: 

employers@scpaworks.org 

Looking for a job?  
 
PA CareerLink® has thousands of job postings! With a 
few clicks of a mouse, you can create an account, 
search for jobs, and apply online! 
 
If you don’t already have an individual account, you 
can easily create one HERE.  

For questions or assistance, please contact: 

jobseekers@scpaworks.org 

STILL HAVE QUESTIONS?  
We have a dedicated workforce resource line for residents of CUMBERLAND COUNTY 

UNEMPLOYMENT COMPENSATION 
Please do NOT call the Cumberland County Resource Line for UC questions. 

There is a direct line for all Unemployment questions: 

Please DO NOT visit any of our PA CareerLink® locations, as they are temporarily closed by orders of the Governor. 
Instead, please call:  

Dear friends,

In an effort to help local businesses, nonprofits, and residents, 98.9 
WQLV personalities are talking about local business that are open. This 
service is free of charge.

I would love to pass your information along to be featured on air.

Please send me the hours, services, and special incentives you are pro-
viding customers. Along with instructions as to how they can do business 
with you at this time.

Serving our communities,
Ric Cooper
98.9 WQLV-FM 
717-350-8637 mobile



Our clubs are not open at this time but Planet Fitness 
corporate is offering for everyone Free "Work Ins" LIVE 
on Facebook. Folks can tune in daily for short "work ins" 
with trainers, employees, and special guests.

 
 
 

 

Mondays, Wednesdays, and Fridays 
 

 

  

 

 

 

 

 

 

WWIILLDDCCAATT  
Grab ‘N Go Food 

SCHOOL-PREPARED FOOD 
(Monday and Wednesday) 

Provides food for Monday  Friday (Breakfast & Lunch) 

 

WILDCAT PACKS 
(Friday) 
Donated Food –  

Provided for Weekends  
 

 

MMEECCHH  MMIIDDDDLLEE  SSCCHHOOOOLL  DDRRIIVVEE  TTHHRRUU  

9:30-11:30  

1750 South Market Street. Enter at traffic light. Pick up at cafeteria. 

Please use the Middle School site if possible 

SSAATTEELLLLIITTEE  LLOOCCAATTIIOONN  DDEELLIIVVEERRYY  
for families who cannot get to MMS 

9:30-10 am 10:15-10:45 am 
1 - Cumberland Pointe/Office 1 - Next to St. John's Church, 

Shiremanstown 
2 - Cumberland Pointe/Rear 2 - Geneva & Nanroc 

3 - Rolo Court Mailboxes 3 - Community Center/201 E Green 
Street, Mechanicsburg 

 
 

Our thanks to Mechanicsburg residents and businesses for your generous support of this effort.

Beginning May 4, please note location change for grab ‘n go food bags.

https://www.facebook.com/planetfitness/


Thanks to the efforts of Mechanicsburg 
Chamber Member Melissa Miller (Fields 
Family Dentistry), #CovidCareCard Packages 
are in motion to thank our front line heroes 
AND supports local small businesses.

WE NEED YOUR HELP!!!
• Donations from the public - every $10 
helps!
https://www.gofundme.com/f/covidcare-
cardpackage
$100 to each business will help pay bills 
and put dinner on the table.
• Businesses - want to be a sponsor of a 
box? With a donation of $100, we will put 
your logo on the outside, any business 
marketing inside and social media posts 
with photos!
• Google Doc is ready: https://tinyurl.com/
ycm2pckw Continue to add your fitting 
PRODUCTS for care packages $10 or 
less! Update any info missing.
• Please help support the businesses listed 
as well if you can! Mother's Day and 
Father's Day are coming soon, they have 
some great gift ideas.

*please note: the goal is to help local Central PA 
small businesses owners and as many as we 
can - if you're not a part of the Central PA sup-
ports Small Business, you should be... Gifts for 
the upcoming holidays are in the works too!

https://www.facebook.com/hashtag/covidcarecard?source=feed_text&epa=HASHTAG
https://www.gofundme.com/f/covidcarecardpackage
https://www.gofundme.com/f/covidcarecardpackage
https://tinyurl.com/ycm2pckw
https://tinyurl.com/ycm2pckw


We are open and helping people!
If you are displaced and not sure what your healthcare options are, I can help with a free consult.

If you are currently without coverage, there are affordable options you can get now 
that will cover you for Coronavirus testing and care.

Kathryn A. Trapp
Licensed Insurance Agent

PA License # 759273
 

Cell 717-608-7161

www.healthinsurancetrapp.com

http://www.healthinsurancetrapp.com


The Occupational Safety and Health Administration (OSHA) published an 
alert listing safety tips employers can follow to help protect 

retail workers from exposure to coronavirus.
 Safety measures employers can implement to protect employees working in pharmacies, supermarkets, big box 
stores and other retail establishments include:

•  Routinely cleaning and disinfecting surfaces and equipment with Environmental Protection Agency-approved 
cleaning chemicals from List N or that have label claims against the coronavirus;

•  Using a drive-through window or offering curbside pick-up;

•  Recommending that workers wear masks over their nose and mouth to prevent them from spreading the virus; 

•  Practicing sensible social distancing, which could include opening only every other cash register, temporarily 
moving workstations to create more distance and installing plexiglass partitions between workstations.

The new alert is available for download at https://www.osha.gov/Publications/OSHA3996.pdf.
 
In addition, OSHA issued a reminder to employers that it is illegal to retaliate against workers because they report 
unsafe or unhealthful working conditions during COVID-19. OSHA’s Whistleblower Protection Program webpage 
provides valuable resources on worker rights, including fact sheets on whistleblower protections for employees in 
various industries and frequently asked questions.

For more information about COVID-19, please visit: https://www.cdc.gov/coronavirus/2019-ncov/index.html. 
For department resources on COVID-19, please visit: https://www.dol.gov/coronavirus.

You can make a tax deductible gift 
by texting to 56512 with “TFEC”, the 
amount you'd like to donate, and your 
name.

An example would be: 
TFEC 50 Jennifer Doyle 

texted to: 56512

You will receive a text response with 
a link to donate on TFEC's website, 
directly into the Fund.

We will also be launching a Peer to 
Peer fundraising challenge via social 
media so please check out that cam-
paign as well.

https://www.tfec.org/funds/covid19/

COVID-19 COMMUNITY RESPONSE FUND

The COVID-19 Community Response Fund has been formed to 
support our region and communities with basic needs during 
this uncertain and unprecedented time.

Hosted by The Foundation for Enhancing Communities in 
partnership with the United Way of the Capital Region, the 
COVID-19 Community Response Fund will provide emergency 
funds for basic needs to long-standing nonprofit 
organizations in Cumberland, Dauphin, Franklin, Lebanon, 
Perry and Northern York Counties that are responding to the 
spread of COVID-19 and experiencing financial challenges by 
doing so.

100% of the donations will go toward supporting our 
long-standing and trusted non-profit community partners on 
the frontlines.

COVID-19 is certainly a test of our collective strength as a 
community. We know we can - and will - overcome this by 
working together.

www.tfec.org
717.236.5040
info@tfec.org

https://www.osha.gov/Publications/OSHA3996.pdf
https://www.dol.gov/newsroom/releases/osha/osha20200408
https://www.whistleblowers.gov/
https://www.osha.gov/pls/publications/publication.athruz?pType=Industry&pID=225
https://www.whistleblowers.gov/faq
https://www.cdc.gov/coronavirus/2019-ncov/index.html
https://www.dol.gov/coronavirus
https://www.tfec.org/funds/covid19/


MECHANICSBURG HOTELS 
OPEN

High Hotels Ltd. sends our best wishes to 
all Mechanicsburg Chamber of Commerce 
partners during this unprecedented time. 
Additionally, we wanted to share our three 
award-winning Hilton and Marriott properties 
in the Rossmoyne Business Park are still 
operating to support all essential businesses 
required to travel in our region. We are of-
fering preferred rates over the next several 
weeks to distressed chamber members 
unable to return to their homes or still re-
quired to travel. Our Homewood Suites, 
Hampton Inn and TownePlace Suites Har-
risburg West properties will continue to of-
fer complimentary breakfast & WIFI with our 
preferred rates below:

Homewood Suites by Hilton: $65 
5001 Ritter Rd | https://bit.ly/2x0fIWf

Hampton Inn by Hilton: $60 
4950 Ritter Rd | https://bit.ly/2w9lnct

TownePlace Suites by Hilton: $50 
4915 Ritter Rd | https://bit.ly/2Qtdg1e

Mechanicsburg, PA 17055

Please let us know how we can support your 
organization and our chamber by calling 
717.796.8606. Best Wishes and stay safe.

SBA LOANS 
still available though Orrstown Bank

Contact:
DALE FLOR  |  Branch Executive Officer

1110 East Simpson Street, Mechanicsburg, Pa. 17055
717-697-9002  |  M: 717-215-6029  |  F: 717-697-9046

1-888-677-7869      www.orrstown.com

https://www.hilton.com/en/book/reservation/rooms/
https://www.hilton.com/en/book/reservation/rooms/
https://www.marriott.com/event-reservations/reservation-link.mi?id=1584528454120&key=CORP&app=resvlink
http://www.orrstown.com


PCN Adapts to Continue Bringing Pennsylvanians Vital Information 
and Entertainment

March 16 began as a typical Monday for employees at PCN, the Pennsylvania Cable Network. Staff at the statewide television 
network began to arrive around 7 a.m. to prepare for the first show of the day, This Week: PA, which focuses on upcoming activity 
in the state House and Senate. In a last-minute development, Producers learned that a scheduled guest was quarantined due to 
possible COVID-19 exposure and would need to appear remotely. Technical accommodations were made via Skype. Still, it appeared 
to be an average morning.

Later that day, Gov. Tom Wolf announced the enactment of statewide efforts to contain the spread of COVID-19.

From that moment on, our direction was clear: PCN’s mission to provide vital information to the citizens of Pennsylvania has never 
been more important. As the pandemic developed, our strategy has been to keep the staff safe, and continue providing critical 
information to viewers.

PCN’s Programming department immediately began re-working the on-air schedule, to determine what content is most important 
to the viewers. Within 24 hours of the Governor’s announcement, we developed and began airing Coronavirus Impact, an interview 
program highlighting various sectors of Pennsylvania affected by the pandemic.

A primary concern was how to operate the network with minimal on-site crew. PCN’s Engineering Department began the process 
of winding down building-based operations and pivoting toward a remote, work-from-home scenario. Solutions were developed to 
provide for remote access to the systems that keep us on the air, including editing, master control, and program playback.

With Pennsylvanians being asked to stay home, PCN’s schedule is aimed at striking a balance between our primary mission of 
keeping the public informed and providing diversion programming to help viewers forget about the doom and gloom that dominates 
the news. In contrast to the new Coronavirus Impact show that airs on weekdays, and the daily live briefings from the Governor and 
the state Health Department, PCN’s schedule also includes marathons of viewer favorites, such as the Pennsylvania Farm Show, 
Gettysburg Battlewalks, and PCN Tours.

Our Marketing staff was the first to start working remotely. Efforts centered on using social media to inform viewers of the new 
programs and event coverage. Initial struggles involved adapting their normal heavy workload to home WIFI networks. As the staff 
developed routines for their “new normal,” teleconferencing became an essential means to communicate.

Hosts and interview guests were the next to make the transition from conducting shows in PCN’s studios to meeting on a virtual 
platform. Typically, this is accomplished with a team of PCN staff on-site:

Operations and Engineering handle technical aspects, Producers research and coordinate interviews, and Marketing promotes the 
programs. When this all started in March, PCN’s on-air hosts found themselves dealing with new technology, along with the challenge 
of hosting programs at home -- often with pets and family sharing their workspace.

Since early April, PCN has been operating with only one person in the building at a time, that being the Operations technician. This 
was done to ensure that we could still provide viewers with live updates from the Governor and Secretary of Health, and debates 
in the House and Senate, while keeping our staff safe.

Operations staff, working from home, is assigned four-hour virtual Master Control shifts, where they maintain the on-air signal. 
When not running the station from home, they are responsible for editing projects, program preparation, and training assignments.

The Engineers began working from home, with one engineer available at all times to enter the building if necessary. The department 
maintains the ability to monitor the various methods of transmission, including PCN Select streaming, fiber, satellite, and the network 
signal to cable systems throughout Pennsylvania.

PCN’s team of videographers, during normal times, spends most of their days covering events across the commonwealth. As stay-at-home 
policies were put in place, sports, businesses for PCN Tours, numerous conferences, Congressional debates, and other public 
policy events were cancelled. Some events that would have typically been covered by PCN cameras have been converted into 
webinars that PCN remotely logs and complements with graphics.

Videographers, and the staff at our Philadelphia and Pittsburgh bureaus, now work out of their homes, using laptops and hard 
drives. From these home offices, they continue communications with various agencies and institutions about press conferences, 
streaming events, and other COVID-19 related news. Some are also using this time to study for the FAA Part 107 Drone test.



Systems are in place to allow videographers and Bureau Chiefs to remotely access footage and editing computers based in PCN’s 
Camp Hill headquarters. Staff has been able to catch up on editing previously-recorded projects that add color to our programming, 
such as Keystone Tombstones and State Park Postcards. Several museums shared content with PCN for viewers who are unable 
to see their exhibits in person.

Social distancing has also led to a change in the way PCN produces proprietary, feature programming. The perennial favorite, 
PCN Tours has been adapted so PCN’s field producers can coach factory employees to record the video themselves, using cell 
phones. This has allowed for new episodes that show how Pennsylvania distilleries are making hand sanitizers, and small sewing 
shops are creating face masks. Field producers edit these videos, allowing the manufacturers’ employees to become their own 
videographers.

One particular initiative that Marketing has emphasized is PCN’s Civics 101 website. During a time when schools are closed, the 
free Civics 101 educational resources have become a valuable asset to teachers

and students alike. The website includes tutorials such as How a Bill Becomes a Law, downloadable tools, and an interactive video 
game.

Throughout the pandemic, PCN’s two-fold mission of protecting staff and informing viewers has remained constant. The network 
continues to keep viewers informed about the state government’s response and varying viewpoints on how to best address the 
effects of COVID-19.

When the Coronavirus eventually fades, many of issues will remain: healthcare facility preparedness, the state’s economy, and 
access to rural broadband, among others. Whatever happens, PCN will continue to keep viewers informed as we as a Commonwealth 
recover.

For more information on PCN, please visit pcntv.com


