
CHAMBER EVENTS

All in-person events have been 

temporarily suspended. 

Check back for updates!
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Thank You For Renewing Your Membership! 

Find news and up-to-date information 
on our COVID-19 Resource Guide page
on our Chamber website.

The Chamber’s 
Green Guide is here!
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Cumberland County Library System Foundation
The Bridges at Bent Creek

United Methodist Home for Children
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visit www.mechanicsburgchamber.org/events
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Messiah College’s Marketing program wants to help students learn by helping real organizations.  
One way is through a course project in which Marketing Principles students analyze an organization’s 
current marketing practices and offer recommendations for future strategies and tactics.  
There’s no cost—just a little of the firm’s time to tell the students about the organization.  If your 
for-profit business or nonprofit organization is interested in participating or learning more, feel 
free to email Messiah marketing professor and Mechanicsburg resident Dr. David Hagenbuch: 
dhagenbu@messiah.edu.     

Best Wishes
The Mechanicsburg Chamber Staff & Board of Directors would 
like to wish Communications & Marketing Manager, Jaime Perry, 
the best of luck on her new endeavor. Jaime will be taking a position 
with The GIANT Company in Carlisle.

Jaime has been employed with the Chamber since 2011. Please 
join us in congratulating and wishing her well! Her last day will 
be June 26.



 Roger That Photography donates $10,327 to The Salvation Army
Funds raised via #TheFrontStepsProject support COVID-19 food distribution

Harrisburg, PA (June 18)—Roger That Photography today presented a check for $10,327 to The Salvation Army 
Harrisburg Capital City Region. From late March through May, Roger That conducted #TheFrontStepsProject 
Central PA, taking free, socially-distanced, on-the-porch family portraits, with all profits from the online sales of 
downloads, prints, and photo gifts earmarked for The Salvation Army.

“When I started this in March, I was cautiously optimistic that we could raise $3,000-$4,000 to support the Salvation 
Army’s above-and-beyond efforts for those in 
need,” said Roger Baumgarten, owner/photographer. 
“The families I photographed proved me wrong, 
as their online photo orders poured in and allowed 
us to surpass the $10,000 mark to benefit The Salvation 
Army.”

#TheFrontStepsProject, created by Massachusetts 
photographer Cara Soulia and marketing partner 
Kristen Collins in mid-March, was adopted by 
idled photographers nationwide. Soulia and Collins 
estimate the total charitable giving generated by 
photographers nationwide is nearly $2,000,000 to 
date.

“The Salvation Army went above and beyond from 
the beginning of the COVID-19 crisis,” says Baumgarten. “I saw this as a perfect opportunity to lift families’ spirits 
while supporting an organization performing extraordinary deeds.”

The Salvation Army’s emergency food distribution has provided more services during twelve weeks of COVID-related 
business closures and job losses than over the previous full year, including:

2,436 total households
1,279 new households (53% of total)
8,219 people served
258,352 total meals
53% of all people receiving food assistance were children and seniors

“Through #TheFrontStepsProject, Roger found a creative way to support TSA and our programs for people in 
need, but also bring happiness to so many families,” said Kathy Anderson-Martin, The Salvation Army’s director 
of resource development. “We are humbled that he used his time and talents during these challenging times to 
benefit us, while creating smiles all over Central PA! It’s a full circle of good and we can’t thank him enough.”

#TheFrontStepsProject Central PA photo stats:

422 families photographed in…
52 neighborhoods in…
16 municipalities in…
4 counties
2,000+ photographs posted online



Continued on next page...

Being Obsessed with Being Productive......is Unproductive
Steven Johnson |   The Washington Post

Anne Helen Petersen knows you’re tired.

In recent weeks, Petersen has been asking people about their feelings toward leisure, work and burnout. And she 
was struck by how few of them can find even a half-hour of free time — true leisure that isn’t compelled by someone 
or something, else.

“Is taking your kids to their soccer game leisure?” Petersen said. What about cleaning? One gig worker, she said, told 
her his only leisure was his half-hour commute home — followed by, if he’s lucky, 15 minutes on the couch to stare 
at the ceiling.

The creep of work into life has erased true free time, said Petersen, a senior culture writer at BuzzFeed who is turning 
her popular 2019 essay on millennial “burnout” into a book. But so has the desire to make all leisure time productive 
in some way, she said — even if it’s as simple as doing something worth posting to Instagram.

The feeling that overwork is wearing on our mental well-being isn’t new, of course. A wave of writers and researchers 
has pushed for a conscious retreat from constant work and connection. But Petersen is one of a few recent writers to 
more critically examine the past decade’s countervailing trends in work and rest, and how digital work has supercharged 
them. These writers are reminding us that an obsession with productivity can be counterproductive. And they’re suggesting 
we rethink the concept of productivity altogether.

Productivity, measured most simply by the government as output per hour, became a national preoccupation following 
the Great Recession, as growth in productivity and wages (already sluggish) slowed. Meanwhile, work and life turned 
more digital.

Bloggers promised “mindhacking” your way to smarter work. Techies charted the day’s minutes in spreadsheets. The 
flowering of social platforms and smartphones promised seamless work and constant connection. By 2016, about a 
quarter of Americans earned money selling their labor or possessions through the digital “platform economy,” according 
to the Pew Research Center.

It wasn’t long before people worried that all the focus on productivity was having the opposite effect. Trendy ways to 
simplify followed close behind, offering “digital detox” retreats and decluttering programs for your mind and home.

More recently, businesses around the world have started tinkering with a four-day workweek (American businesses 
have been slower to try it). And productivity experts are trumpeting the importance of mental rest and reflection, especially 
in the digital age.

For her book “Off the Clock: Feel Less Busy While Getting More Done,” speaker and author Laura Vanderkam asked 
more than 900 people to record time diaries over a given Monday. People who reported a “more abundant relationship 
with time” — meaning they felt they had progressed toward a goal, or spent time in ways that made them happy 
— were more likely to do something reflective, like meditating or journaling. They checked their phones less often. 
They’d sooner hang out with friends than watch TV.

“It’s not wasting time to engage in leisure activities that are rejuvenating to you,” Vanderkam said. “It’s a false dichotomy.”

That holds true at the most fundamental level — the brain. Nancy C. Andreasen, chair of psychiatry at the University 
of Iowa Carver College of Medicine, coined the term REST (random episodic silent thought) in the 1990s to describe 
the high neural activity marking states of relaxation and free association.

She’s now studying a small group of high-performing creatives — people at the top of their fields in the arts, sciences 
and mathematics. While the study is ongoing, she said, for many of them, “letting their mind run freely is a big resource 
for their creativity.”

https://www.washingtonpost.com/lifestyle/wellness/being-obsessed-with-being-productive-is-unproductive/2020/02/11/82358570-437d-11ea-b5fc-eefa848cde99_story.html


Focused, sequential work is different from the “randomness of thought that occurs during rest,” Andreasen said. 
But in general, focused work relies on rest and free association. “That’s the resource for the ideas that you’re 
going to express when you’re doing the productive component of the work,” she said.

Petersen, the BuzzFeed writer, tries to keep those principles in mind. She’s cut back on things like podcasts, to 
let herself think uninterrupted. But taking a break, of course, is easier said than done.

“I think all creative workers have heard you need to give your mind rest, go on a walk around the block,” Petersen 
said. “But it runs counter to an equally strong message that you should be working at all times.”

She and other younger writers are highlighting why millennials — who in 2016 became the largest share of the 
U.S. workforce — have become sharper critics of the idea of more, and more efficient, work.

Faddish tips on maximizing free time, these writers note, are hardly helpful to people who need to work two or 
three jobs to get by. “Decluttering” can seem risky to people who can’t afford to repurchase items down the line. 
And some efforts to step back can be superficial if they don’t allow a more fundamental kind of rest.

Artist and writer Jenny Odell has argued the fixation with productivity has warped our sense of fulfillment and 
growth.

“The point of doing nothing, as I define it, isn’t to return to work refreshed and ready to be more productive,” 
Odell writes in “How to Do Nothing: Resisting the Attention Economy,” “but rather to question what we currently 
perceive as productive.”

The common understanding of productivity crowds out the practices that actually make people and communities 
well, Odell writes. True productivity may look more like maintenance than creation. Practices based on solitude and 
observation — such as birdwatching, which looks like inaction but hones attention — “can help restore individuals 
who can then help restore communities,” she writes.

That might seem like a “self-indulgent luxury” for people with time on their hands, she acknowledges. But “just be-
cause this right is denied to many people,” she writes, “doesn’t make it any less of a right or any less important.”

Missed it? Don’t worry! The webinar was recorded and can be VIEWED HERE!

https://us02web.zoom.us/rec/play/vZ0tI7itqjk3G9fH5ASDAaR-W9W8Lv-s1Hce_fQJn0mzVXUEYFGnNLUXYORXybdpPHxIgB3wjfbzoKT0?startTime=1592488936000


Comprehensive Energy Management
APPI Energy provides our clients a comprehensive way 
to reduce energy expenses and create budget certainty. 
Through our procurement services, we negotiate with 
suppliers to ensure you are provided with ideal pricing and 
contract terms to fit your needs. Our holistic energy services 
provide financially and functionally vetted 
solutions to decrease energy costs, reduce demand, and 
improve resiliency and sustainability. 

Effective  
Process

Client Benefits
Negotiate on your behalf - Always advocate for 
you, not the supplier or utility.

Minimize Risk - Analyze contracts and monitor 
regulatory changes.

Provide Customized Solutions - 
Comprehensive facility evaluations of demand 
and usage profile. We offer recommendations 
most impactful to your operations.

Save You Time - Evaluate local utility and 
government policies to ensure all incentives are 
captured.

Energy Efficiency and Sustainability

Energy Conservation 
Measures

Combined Heat 
and Power

LED Lighting Utility Bill 
Management

Solar Demand Response

With the APPI Energy Solutions Suite, we’ve gone beyond procurement with our advanced services that enhance energy 
management, benchmarking, and sustainability. Our solutions are product and technology agnostic, ensuring your facilities 

are utilizing the most productive energy efficiency measures. 

43%
MANUFACTURING            

20%
CONSUMER GOODS            

12%
GOVERNMENT ENTITIES            

16%
HEALTHCARE/PROPERTY 

MANAGEMENT        

9%
OTHER            

Metals, Packaging, Agribusiness Auto Dealers, Banks, Retail Establishments, 
Restaurants

Assisted Living Facilities, Healthcare 
Centers, Hospitals, Hotels, Office Buildings, 

Property Management Firms

Churches, Cities, Education, Government 
Entities, Municipalities

Broadcasting, Construction, Consulting

Battery StorageRenewables

160+
Endorsements

More than

34,400
Service Accounts

10.1 Billion kWh
and

20 Million Dth
Under Management

Data-Driven Procurement & Consulting
800-520-6685 | www.appienergy.com | info@appienergy.com

The Mechanicsburg Chamber of Commerce is partnered with APPI Energy to offer its 
members the best energy rates! Contact APPI Energy today and let them do the work for you!



Patient First Offers Return-to-Work COVID-19 Testing
Available by appointment, 7 days a week

Patient First now provides simple, streamlined employee Return-To-Work COVID-19 testing at designated medical 
centers. Employees can be tested as required by their employer with the visit charged directly to the employer’s account. 

Testing is available by appointment 7 days a week at the following conveniently located Central Pennsylvania centers:

Patient First – Lancaster,  1625 Oregon Pike,  717-925-2995
Patient First – Mechanicsburg, 107 South Sporting Hill Road, 717-943-1781

Test samples are collected outside of the center by a trained medical professional.  Patients may remain in their vehicles 
through the entire process.  The staff member collecting samples is equipped with proper personal protective equipment 
(PPE), including an N95 mask, gloves, eye protection, and gown. 

Test results are promptly communicated to the employee and employer upon receipt from the outside lab, usually in 
2-5 days.

Patient First also offers other turnkey solutions to help employees return to work safely, such as temperature checks 
to detect fever and advanced employee examinations and 
physicals that may include a COVID-19 test, as appropriate.

 To add COVID-19 Testing to an existing Occupational Health 
Account, or to set up a new account for COVID-19 testing, 
contact Kristen Devaney, Occupational Health Sales Manager. 
At (717) 968-9175 or Kristen.devaney@patientfirst.com.

Additional information is available at www.patientfirst.com/
covid-19-testing-for-employers.

This Occupational Health service is in addition to drive-up COVID-19 
testing offered to patients throughout the Mid-Atlantic.  All Patient 
First Medical Centers, including the designated testing centers, 
remain open on a walk-in basis from 8 am to 10 pm, every 
day, for patients who have a need for medical or injury care 
including Occupational Health services.  

https://www.patientfirst.com/for-employers/covid-19-testing-for-employers
https://www.patientfirst.com/for-employers/covid-19-testing-for-employers


CARLISLE SPORTS EMPORIUM RE-OPENS

Starting 10 AM, Friday, June 12th, Carlisle Sports Emporium, The 
Place to Play, a family entertainment center is now permitted to 
re-open! The facility will be open from 10 AM - 10 PM, Monday – 
Saturday and 12:00 noon – 10 PM on Sunday’s. 

Carlisle Sports Emporium offers fun for all ages, including Out-
door & Indoor Go-karts, two 18-hole castle and western themed 
miniature golf courses, 7,500 sq. Ft. tactical LED LASERTRON 
Laser Tag, Batting Cages, Virtual Reality and Largest Arcade in S. 
Central PA.

Our guests are extremely important to us! We ask that everyone 
respects social distancing, and if you would like to wear a mask 
it is your choice. On that note, please be advised that we are not requiring our staff to wear face masks unless 

they choose to do so. In terms of sanitization updates, 
all equipment and frequently touched surfaces are being 
sanitized routinely per the CDC and FDA regulations. 

Carlisle Sports Emporium has upgraded their entire facility 
to be tap and go! You will receive a reloadable play card, 
or upgrade your card to a personal wristband, for all attractions 
and for the arcade. All you need to do is tap your card 
at the reader and you will be able to race the go-karts, 
tag your opponent in Laser Tag, hit a homerun, capture a 
YETI tumbler in the claw machine, step into the VR arena, 
race Luigi & Peach on Mario Kart GP DX and put a hole in 
one. Carlisle Sports Emporium has also installed a state 
of the art, contactless golf ball self-serve kiosk.  The LASERTRON 

Laser Tag sessions are filling up quickly, we ask that you call ahead for reservations, 717-258-4741. We look 
forward to our guests returning!



Direct Delivery when shopping!
www.youravon.com/melissahiler

https://www.avon.com/myavon/melissahiler?rep=melissahiler


As of May 7, 2020

ABOUT HILTON CLEANSTAY

Hilton has developed a global program introducing a  
new standard of hotel cleanliness and disinfection:   
Hilton CleanStay with Lysol protection. 

Hilton CleanStay builds upon Hilton’s already high 
standards of housekeeping and hygiene, where hospital-
grade cleaning products and upgraded protocols are 
currently in use, to ensure Hilton guests enjoy an even 
cleaner and safer stay from check-in to check-out. 

KEY FEATURES

 Hilton CleanStay Room Seal to indicate that guest 
rooms have not been accessed since they were cleaned

 Increased focused disinfection of top 10 high touch areas 
in guest rooms like light switches and door handles

 Increased cleaning and disinfection frequency 
of public areas

 Guest-accessible disinfecting wipes at entrances and 
high traffic areas

 Enhanced cleaning and disinfection for fitness centers 

 Enhanced cleaning & operational changes to 
restaurants, bars, in-room dining and meeting spaces

 Reduced paper amenities (like pads and guest 
directories) in rooms

 Industry-leading contactless check-in and check-out 
with Digital Key at more than 4,700 properties globally

 Evaluation of new technologies like electrostatic 
sprayers with disinfecting mist and ultraviolet light to 
sanitize surfaces and objects 

 Enhanced Team Member safety and well-being with 
personal protective equipment and enhanced training 
and protocols

WHY CLEANSTAY?

OUR PARTNER
RB, maker of Lysol and Dettol
The program will feature Lysol’s trusted 
cleaning products, solutions and training in 
North America. RB and Hilton are also 
exploring opportunities to expand the 
program into a global partnership.

Travelers and our guests are expecting a 
higher standard of cleanliness and 
disinfection than ever before.

71%
3
HOW IS CLEANSTAY UNIQUE?
While other hotel chains and other 
industries, like retail and restaurants, are 
making changes, Hilton is the first to 

leveraging 
.  In addition, 

this program is not limited to guest rooms, 
but 

– from arrival to departure.

TIMELINE
Public Announcement

Global Roll-out

Program Build-out

Begin Publishing Resources 
& Standards for Hotels

Hilton engaged early with the AHLA and 
helped play a role in crafting their 
guidelines. Hilton’s CleanStay program 
meets all of the AHLA standards and will 
build on them to elevate and mandate the 
CleanStay program across all of our hotel 
brands and properties globally in order to 
meet the expectations of our guests. 

BUILDING ON AHLA STANDARDS

© 2020 Hilton Confidential and Proprietary

Hilton / Marriott 
Travel (Cleanliness) Standards

Hilton (left) / Marriott (link below):

https://clean.marriott.com/

These standards are required for all branded 
properties.

In addition to the above brand mandates – 
this is what our three hotels in Mechanicsburg 

have rolled out:

*Utilizing hospital grade sanitation supplies in 
rooms

*All team members wearing protective gear 
(masks / gloves (depending on role))

*6ft distance barrier at front desk & furniture 
separation in lobby

*Sanitize stations & hourly sanitation in lobby

*Mitigating crowds in public space: To go 
breakfast and removal of coffee stations (we 

are serving our guests per order at front desk)

https://clean.marriott.com/

